
 

   
   

 

 



 

 
Welcome to the June edition of Boating Insider! 

The June edition of Boating Insider highlights another active month for the National Boating Association of Maldives, with continued eƯorts to represent and advance 
the interests of the boating and marine tourism industry. 
 
During the month, NBAM held its Executive Board Meeting, continued engagement with government authorities and industry stakeholders on key sector priorities, 
and finalized preparations for the launch of the Maldives Boating Awards 2026. The Association also participated in discussions on regulatory matters, workforce 
development, and initiatives aimed at strengthening the boating industry. 
 
This edition features updates on NBAM’s recent activities, important industry developments, and ongoing eƯorts to foster collaboration, promote excellence, and 
support the sustainable growth of the Maldives’ boating and marine tourism sector. 
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The National Boating Association of Maldives (NBAM) proudly 
participated in the Maldives International Defence Exhibition and 
Conference (MIDE) 2026, reinforcing its commitment to promoting 
the country's maritime sector and strengthening partnerships across 
the wider marine industry. 

MIDE 2026 brought together government institutions, defence and 
security agencies, maritime stakeholders, industry leaders, and inter-
national exhibitors, creating a valuable platform for dialogue, inno-
vation, and collaboration. NBAM's participation highlighted the vital 
role played by the boating and marine tourism industry in supporting 
the Maldives' economy, connectivity, safety, and sustainable devel-
opment. 

During the exhibition, NBAM representatives engaged with key 
stakeholders from both the public and private sectors, discussing op-
portunities for cooperation in maritime safety, vessel operations, 
training, infrastructure development, and environmental stewardship. 
The event also provided an opportunity to showcase the progress of 
the Maldivian boating industry and its contribution to tourism, 
transport, fisheries, and recreational marine activities. 

 

 

As the apex body representing the boating industry in the Maldives 
since 2007, NBAM continues to advocate for policies and initiatives 
that support industry growth while promoting international best prac-
tices in safety and sustainability. Participation in events such as 
MIDE enables the association to strengthen industry networks, ex-
plore emerging technologies, and identify opportunities that can ben-
efit its members and the wider maritime community. 

NBAM remains committed to working closely with government 
agencies, international partners, and industry stakeholders to advance 
the Maldives' position as a leading maritime and marine tourism des-
tination in the Indian Ocean. Through active engagement in national 
and international forums, the association continues to champion the 
development of a resilient, innovative, and globally competitive 
boating sector. 

The association extends its appreciation to the organizers of MIDE 
2026 and all stakeholders who contributed to the success of the 
event. NBAM looks forward to building on the connections estab-
lished during the exhibition and continuing its efforts to support the 
sustainable growth of the Maldives' marine industry. 



Amilla Maldives has once again secured its position among the re-

gion’s most celebrated luxury resorts, earning recognition in the 

Travel + Leisure Luxury Awards Asia Pacific 2026 across two 

highly competitive categories: Top 8 Best Resorts for Families and 

Top 8 Best House Reefs in the Maldives. 

The accolades further strengthen Amilla’s reputation as a leading 

Maldivian resort offering exceptional experiences both on land and 

beneath the waterline. Known for its spacious island living, 

thoughtful family-focused programming, and rich marine biodiver-

sity, the resort continues to stand out as a destination that balances 

luxury with meaningful, nature-driven experiences. 

This year’s recognition also underscores Amilla’s consistent perfor-

mance in the awards over recent years. The resort has been ranked 

among the Maldives’ Best Resorts for Families for three consecu-

tive years, achieving Top 7 in 2024, Top 2 in 2025, and Top 8 in 

2026. In parallel, its vibrant house reef has been recognised among 

the Maldives’ best in both 2024 and 2026, reflecting ongoing ef-

forts in marine conservation and sustainable guest experiences with-

in Baa Atoll. 

 

 
 
 

 

“We are honoured to be recognised once again by Travel + Lei-

sure and its readers,” said Shiman Mohamed, Resort Manager at 

Amilla Maldives. “These awards reflect w00000hat makes Amil-

la truly special—the sense of freedom and space families enjoy 

on our island, and the extraordinary natural environment that sur-

rounds us. We are deeply grateful to our guests and our team, 

whose passion and dedication continue to make these achieve-

ments possible.” 

Situated within the UNESCO Biosphere Reserve of Baa Atoll, 

Amilla Maldives offers a distinctive island experience defined by 

generous accommodation, personalised service, and immersive 

guest activities. Families are welcomed with a wide range of ex-

periences tailored for all ages, while the resort’s thriving house 

reef provides direct access to an exceptional underwater ecosys-

tem featuring vibrant corals, reef fish, turtles, and seasonal ma-

rine life. 

As global travellers increasingly seek meaningful, experience-

led escapes, Amilla continues to invest in sustainability, marine 

conservation, and inclusive hospitality—ensuring that every 

guest experience contributes to the preservation of the Maldives’ 

natural environment for future generations. 

The Travel + Leisure Luxury Awards Asia Pacific remain one of 

the region’s most respected recognitions in the travel industry, 

celebrating outstanding hotels, resorts, and hospitality experienc-

es as voted by discerning travellers and industry experts. 



 

 
 

Visit Maldives Corporation (VMC) has launched a strategic joint 
marketing campaign with leading UK tour operator Gold Medal, 
aimed at strengthening the Maldives’ positioning as the ultimate 
luxury destination for British travellers. Signed on 29 May 2026, 
the campaign is currently live across the United Kingdom and 
will run until 31 July 2026. 

Through this partnership, VMC seeks to build a strong, high-
value B2B sales pipeline by enhancing direct engagement with 
specialist travel agents and retail networks across the UK market. 

The campaign is structured around two key pillars. The first 
phase is an immediate trade-focused blitz targeting the Indian 
Ocean segment. This includes full-page destination features in 
high-street retail outlets, prominent in-store window displays, and 
targeted advertisements in leading travel trade publications. Com-
plementing these efforts, the digital rollout includes dedicated 
landing pages, a coordinated social media push, and targeted e-
shots distributed to thousands of UK travel agents. In addition, 
destination training sessions are being conducted for frontline call 
centre staff to improve product knowledge and enhance the cus-
tomer booking experience. 

The second pillar focuses on sustaining long-term luxury market 
visibility through a dedicated beaches and islands initiative. This 
includes premium, annual brochure placements in select travel 
retail stores to ensure extended shelf presence, supported by a 
specialised luxury microsite. To further drive conversions, a mul-

ti-week booking incentive programme has been introduced for 
specialist travel agents, accompanied by digital sales toolkits and 
targeted luxury-focused email campaigns. 

The campaign is delivered through a structured division of re-
sponsibilities under a 1:1 matched funding model, designed to 
maximise efficiency while maintaining brand integrity. Gold 
Medal leads the execution of creative deployment across print, 
digital, and retail channels, alongside managing agent engage-
ment activities and performance tracking. VMC retains strategic 
oversight, ensuring all campaign materials align with national 

destination branding and premium positioning guidelines. 

A strong emphasis has also been placed on performance measure-
ment and data-driven outcomes. Live booking data will be moni-
tored throughout the campaign period to determine clear cost-per-
acquisition (CPA) metrics for luxury bookings, providing trans-
parent insights into campaign effectiveness while supporting both 
immediate arrivals and long-term market growth. 

The campaign launches during a period of strong performance for 
the Maldives in the UK market. According to the latest tourism 
statistics, the United Kingdom remains the third-largest source 
market for the Maldives in 2026, recording 80,881 arrivals and an 
8.7% market share as of 4 June 2026. This sustained demand for 
luxury and experiential travel highlights the relevance of the initi-
ative, which is focused on converting strong interest into con-
firmed bookings through targeted trade and retail engagement. 



 

 
 

The Maldives has welcomed its one millionth tourist of 2026 
within the same timeframe as the previous year, underscoring the 
resilience of the nation’s tourism industry and the effectiveness of 
coordinated efforts to sustain growth amid evolving global chal-
lenges. 

The milestone was marked at a special ceremony held at Velana 
International Airport, jointly organised by Visit Maldives Corpo-
ration (VMC), the Ministry of Tourism and Civil Aviation 
(MOTCA), Maldives Airports Company Limited (MACL), and 
Maldives Immigration. 

The one millionth tourist of 2026, Ms. Almudena Ortuño Esparza 
from Spain, arrived at Velana International Airport on 21 June 
2026 aboard Qatar Airways. Visiting the Maldives for the first 
time, she will be holidaying in Fulidhoo, Vaavu Atoll. Upon arri-
val, she was welcomed with a traditional cultural reception and 
presented with gifts from tourism stakeholders as part of a cere-
monial celebration marking the milestone. 

Achieving one million arrivals within the same timeframe as 2025 
is a significant accomplishment, particularly amid ongoing geopo-
litical uncertainties and disruptions affecting global travel. The 
milestone reflects the collective efforts of the tourism industry 
and continued international confidence in the Maldives as one of 
the world’s most sought-after destinations. 

“Today we welcome our one millionth tourist of 2026, a mile-

stone that is all the more significant given the pressures this sector 
has faced this year,” said the Minister of Tourism and Civil Avia-
tion, Hon. Mohamed Ameen. “The Middle East conflict disrupted 
our most important air corridors and placed real strain on the in-
dustry for several months. That we are here today is a reflection 
of the hard work and commitment of everyone in this sector, and I 
extend my sincere thanks to all stakeholders. I remain hopeful for 
what the rest of 2026 will bring.” 

CEO and Managing Director of Visit Maldives Corporation, Ibra-
him Shiuree, stated that the achievement reflects both resilience 
and adaptability within the industry: 

“Welcoming our one millionth tourist within the same period as 
last year is an encouraging achievement, particularly given the 
disruptions affecting international travel in recent months. The 
Maldives tourism industry has once again demonstrated resilience 
and agility. In response to the changing operating environment, 
we intensified marketing efforts across key source markets, par-
ticularly India, China, and Russia, while continuing to diversify 
outreach in emerging markets. These proactive measures, com-
bined with close collaboration across the tourism sector, have 
helped maintain growth momentum and reinforce the Maldives’ 
position as a leading global destination. We remain confident in 
achieving our targets for the year and look forward to welcoming 
even more visitors to the Sunny Side of Life.” 

The milestone also reflects targeted efforts by VMC to strengthen 
destination visibility amid shifting global travel patterns. Promo-
tional activities were expanded across key source markets through 
participation in major international travel trade events including 
SATTE 2026, MITT 2026, ITB Berlin, and ITB China. These ef-
forts were further supported through strategic partnerships with 
leading travel and aviation stakeholders such as IndiGo, Make-
MyTrip, TBO, Thomas Cook, Maldiviana, and Art Tour, 
strengthening trade engagement and sustaining demand across 
priority markets. 

As part of the ceremony, Ms. Esparza was formally invited to vis-
it the Maldives during Visit Maldives Year 2027 by Hon. Mo-
hamed Ameen. She was also presented with a complimentary six-
night stay at Coco Bodu Hithi, offering an opportunity to return 
and experience the Maldives during the landmark tourism year. 

As the Maldives continues its tourism growth journey, this mile-
stone reaffirms the destination’s enduring appeal and the resili-
ence of its tourism industry, while highlighting its commitment to 
delivering world-class experiences to travellers from around the 
globe. 



 
Visit Maldives Corporation (VMC) has launched a month-long 
joint digital marketing campaign with Maldiviana, aimed at in-
creasing destination visibility, strengthening online engagement, 
and driving targeted traffic from the Russian market to the Mal-
dives. 

The campaign is being implemented in partnership with Maldivi-
ana, a well-established travel and tourism operator serving both 
the Maldives and Russia since 1994. With offices in Malé and 
Moscow, the company has built extensive expertise in promoting 
Maldives holidays, luxury travel experiences, resort stays, safari 
cruises, diving excursions, and customised travel services for Rus-
sian-speaking travellers. 

Leveraging Maldiviana’s strong market presence and in-depth un-
derstanding of Russian traveller preferences, the campaign seeks 
to enhance destination awareness and maintain the Maldives’ posi-
tion as a preferred holiday destination within one of its most im-
portant source markets. 

Designed around a comprehensive digital marketing strategy, the 
initiative focuses on targeted online advertising, destination story-
telling, and audience engagement across multiple digital platforms. 
Through carefully curated content and promotional activities, the 
campaign showcases the Maldives’ unique blend of luxury, leisure, 
and experiential travel opportunities while encouraging travel 
planning and booking conversions among prospective visitors. 

The campaign forms part of Visit Maldives’ broader efforts to sus-
tain visibility and demand in the Russian market, which continues 
to be a key contributor to the country's tourism industry. As of 14 
May 2026, Russia ranked as the Maldives’ second-largest source 
market, accounting for 112,718 tourist arrivals and 13.4 per cent of 
total visitor arrivals. 

Accommodation statistics indicate that Russian visitors continue to 
show a strong preference for resort experiences, with 76.4 per cent 
staying at resorts, followed by 20.6 per cent choosing guesthouses. 
Hotels accounted for 1.7 per cent of Russian arrivals, while 1.1 per 
cent stayed aboard vessels. 

The Russian market has demonstrated sustained demand for lei-
sure, luxury, and experiential travel, with the Maldives remaining a 
popular year-round destination. This demand has also been reflect-
ed in increased air connectivity, including additional services oper-
ated by Aeroflot in response to regional airspace and routing dis-
ruptions affecting parts of the Middle East. The expanded capacity 
highlights continued traveller interest and reinforces the im-
portance of the Russian market to the Maldives’ tourism sector. 

Through strategic partnerships such as this campaign with Mal-
diviana, Visit Maldives continues to strengthen destination aware-
ness, support industry growth, and maintain momentum in key in-
ternational markets. 

 
 



Ooredoo Fintech has announced the extension of PayPal services in 
the Maldives through a new integration with mFaisaa, marking a 
significant milestone in the country’s digital transformation jour-
ney. The announcement was made at a ceremony held at Barceló 
Nasandhura, highlighting a major step forward in expanding access 
to global financial services for individuals and businesses across 
the nation. 

The integration enables eligible users in the Maldives to securely 
link their PayPal accounts with mFaisaa, allowing for seamless re-
ceipt of USD payments, fund transfers from PayPal to mFaisaa 
wallets, and convenient access to funds locally. The development is 
expected to enhance financial connectivity and improve ease of 
transactions for users engaging in international digital commerce. 

By enabling smoother access to global payment systems, the ser-
vice is set to benefit freelancers, entrepreneurs, and small and medi-
um-sized businesses, allowing them to receive payments from in-
ternational clients and expand their operations beyond local mar-
kets. The initiative is widely seen as a key enabler for broader par-
ticipation in the global digital economy. 

Speaking at the launch, His Excellency Dr. Mohamed Muizzu, 
President of the Republic of Maldives, described the integration as 
a landmark step in the country’s economic modernization: 

“Today, through the tireless efforts of my administration and 
through our partners, the seamless integration of PayPal services in 
the Maldives opens a new chapter in our economic history. By in-
troducing world-class connectivity alongside trusted global brands 
like PayPal, we are signalling to international markets that the Mal-
dives is a sophisticated, predictable frontier for global capital. All 
of our efforts are guided by Vision 2040, our roadmap to transform 
the Maldives into a fully developed, high-income nation.” 

Ooredoo Group leadership also highlighted the strategic importance 
of the partnership in strengthening digital infrastructure and ex-

panding economic opportunities. 

“At Ooredoo Group, we are committed to building the digital infra-
structure that powers the economies of tomorrow. Enabling PayPal 
services in the Maldives through mFaisaa reflects that vision in ac-
tion by expanding access to trusted digital financial services, un-
locking new economic opportunities, and supporting the country’s 
broader digital transformation ambitions,” said Ahmad Al-Naema, 
Group Regional Chief Executive Officer. 

Shadi Qawasmi, Managing Director and CEO of Ooredoo Mal-
dives, emphasised the broader economic impact of the initiative: 

“This partnership reflects our continued investment in the Maldives 
and our ability to bring the best of our global ecosystem to local 
communities. By enabling PayPal services through mFaisaa, we are 
helping entrepreneurs, SMEs, freelancers, and creators take their 
ideas, products, and services beyond our borders. This is more than 
a payments partnership; it is about empowering economic growth, 
fostering innovation, and building a Digital Maldives that is con-
nected to the world.” 

From the fintech perspective, Mirko Giacco, CEO of Ooredoo 
Fintech International, noted that the integration strengthens cross-
border financial connectivity: 

“This announcement demonstrates Ooredoo Fintech’s commitment 
to connecting local financial ecosystems with leading global pay-
ment platforms. By enabling PayPal services through mFaisaa, we 
are making it easier for individuals and small businesses in the 
Maldives to participate in the global digital economy, receive inter-
national payments, and access new opportunities beyond traditional 
market boundaries.” 

Representing PayPal, Amir Valliani, Vice President and General 
Manager for APAC, stated that the partnership aligns with broader 
digital inclusion goals: 

“We are proud to partner with Ooredoo Fintech and mFaisaa to 
support the Maldives’ digital transformation journey. The Govern-
ment’s Maldives 2.0 vision reflects a clear commitment to expand-
ing trusted digital connectivity, and we are proud to contribute to 
those ambitions through this partnership.” 

The integration allows Maldivians to link their PayPal and mFaisaa 
accounts, enabling smoother fund transfers and improved access to 
global payment flows. 

This milestone reinforces efforts to advance financial inclusion, 
digital empowerment, and innovation across the Maldives, support-
ing the broader vision of a fully connected Digital Maldives econo-
my. 

 
 
 

 



Visit Maldives, in collaboration with the Ministry of Economic De-

velopment, Transport and Trade (MEDTT), is showcasing the Sun-

ny Side of Life at the 10th China-South Asia Expo (CSAE) 2026, 

held from 11–16 June at the Dianchi International Convention and 

Exhibition Centre in Kunming, Yunnan Province, China. 

Through this partnership, MEDTT is facilitating the participation of 

Maldivian businesses at the expo, supporting their efforts to pro-

mote local products, services, and tourism experiences to an inter-

national audience. 

The Maldives delegation includes representatives from MEDTT 

alongside a diverse group of Maldivian exhibitors such as MIFCO, 

Authentic Maldives, LoveMe, Anbalange, Arena Maldives, and Vi-

va Trips. 

As one of the region’s largest international trade and consumer ex-

hibitions, CSAE provides a significant platform for the Maldives to 

engage with travellers, industry stakeholders, and media representa-

tives from China and across South Asia. 

Throughout the expo, Visit Maldives is promoting the destination’s 

wide range of tourism offerings to a broad international audience, 

positioning the Maldives as a destination that caters to diverse trav-

eller segments. Visitors to the Maldives stand can explore luxury 

resorts, boutique guesthouses, local island experiences, marine ad-

ventures, and cultural attractions that reflect the richness of the des-

tination. 

The participation of Maldivian businesses further strengthens the 

country’s presence at the exhibition. MIFCO showcases premium 

Maldivian fisheries products, while Authentic Maldives promotes 

locally made goods and cultural experiences. LoveMe presents lo-

cally inspired gifts and souvenirs from Fuvahmulah, Anbalange 

highlights Maldivian craftsmanship and luxury jewellery, and Are-

na Maldives alongside Viva Trips represent the country’s dynamic 

tourism sector by promoting travel experiences and services. 

The Maldives pavilion features vibrant destination visuals, immer-

sive branding, and interactive visitor engagement areas designed to 

highlight the country’s unique tourism identity. Visitors can access 

promotional materials in Mandarin, explore travel offerings, and 

engage in activities that showcase the Maldives’ natural beauty, 

culture, and hospitality. The stand also serves as a platform to 

strengthen relationships with travel trade professionals and regional 

tourism stakeholders attending the exhibition. 

Ibrahim Shiuree, CEO and Managing Director of Visit Maldives, 

said: 

“The China-South Asia Expo provides an excellent opportunity to 

engage directly with consumers and industry partners from one of 

our most important regions. Through our presence at the expo, we 

are not only showcasing the unique experiences that make the Mal-

dives a world-class destination, but also supporting Maldivian busi-

nesses in reaching new audiences and expanding their presence in 

key international markets.” 

China remains a strategically important market for the Maldives, 

and participation in CSAE 2026 forms part of Visit Maldives’ on-

going efforts to strengthen market presence, enhance destination 

awareness, and drive visitor growth from key outbound travel mar-

kets in Asia. 
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The NaƟonal BoaƟng AssociaƟon of Maldives (NBAM) is pleased to announce that nominaƟons for the Maldives BoaƟng Awards 2026 will officially open on 1 July 2026, marking the 
beginning of another exciƟng ediƟon of the country's premier recogniƟon programme for the boaƟng and marine tourism industry. 

Now in its latest ediƟon, the Maldives BoaƟng Awards celebrates excellence, innovaƟon, and outstanding contribuƟons across the boaƟng sector. The awards provide a plaƞorm to 
recognize the individuals, businesses, and organizaƟons that conƟnue to shape and strengthen the industry's growth. 

This year's awards feature 40 award categories, covering a broad range of sectors within the boaƟng industry, including safari operaƟons, dive vessels, water sports, marinas, marine 
services, hospitality, sustainability, and individual achievements. The diverse range of categories reflects the breadth of the Maldives' boaƟng community and the many professionals 
who contribute to its success. 

NominaƟons will be open exclusively to NBAM members, reinforcing the AssociaƟon's commitment to recognizing and promoƟng excellence within its membership. Eligible members 
are encouraged to review the award categories and submit nominaƟons that showcase excepƟonal performance, innovaƟon, and industry leadership. 

Following the opening of nominaƟons on 1 July, members will have unƟl 15 August 2026 to submit their entries. The nominaƟon process, award criteria, and supporƟng guidelines will 
be available through NBAM's official communicaƟon channels and website. 

The Maldives BoaƟng Awards conƟnues to serve as an important plaƞorm for highlighƟng best pracƟces, encouraging healthy compeƟƟon, and celebraƟng the achievements of those 
who drive the boaƟng industry forward. NBAM looks forward to receiving another strong pool of nominaƟons and recognizing the outstanding individuals and organizaƟons that con-
Ɵnue to elevate the standards of the industry. 



 
 

 

The National Boating Association of 
Maldives (NBAM) convened its sixth Ex-
ecutive Board Meeting for the 2025–2027 
term on 25 June 2026. The meeting was 
held virtually, bringing together Board 
members to review ongoing initiatives 
and discuss key issues affecting the boat-
ing industry. 

The Board began by approving the 
minutes of its previous meeting and re-
flected on the effectiveness of online 
meetings. While members acknowledged 
the convenience of virtual meetings, they 
also recognized the value of in-person 
gatherings in strengthening collaboration 
and engagement among Board members. 

A key agenda item was the Maldives 
Boating Awards 2026, where the Board 
confirmed that nominations would offi-
cially open on 1 July 2026. The meeting 
also included updates on preparations for 
the awards and member communications. 

The Board continued discussions on the 
long-standing proposal to secure Dhi-
yaneru Falhu for the development of the 
national boating industry. Members reaf-
firmed the importance of pursuing the al-
location through formal engagement with 
the Government, emphasizing the signifi-
cant opportunities such a development 
could create for the sector. The discussion 
also highlighted broader industry con-
cerns, including marina infrastructure, 
safety at public jetties, and the need to 
strengthen advocacy on issues affecting 
boating operators. 

Another important topic was the licensing 
of foreign sea skippers employed in the 
safari boat industry. Board members dis-

cussed the operational challenges faced 
by operators due to current licensing limi-
tations and explored possible solutions, 
including enhanced engagement with rel-
evant government authorities and the de-
velopment of industry-led training initia-
tives. 

The Board also received an update on 
NBAM's participation in stakeholder con-
sultations relating to the Maldives–India 
Free Trade Agreement (FTA). Members 
were encouraged to review the consulta-
tion materials and provide industry feed-
back to ensure the boating sector's inter-
ests are represented in future discussions. 

The meeting concluded with the Board 
reaffirming its commitment to advocating 
for policies that support the sustainable 
growth and development of the Maldives' 
boating industry while continuing to 
work closely with government stakehold-
ers and industry members on key priori-
ties. 
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