
 

   
  

 

 

 



 

 
Welcome to the April edition of Boating Insider! 

This issue brings together key developments, industry news, and highlights from across the boating and marine sector. As the industry continues to evolve, collabo-
ration, innovation, and engagement remain essential to its growth and success. 

We are pleased to share updates on activities, partnerships, and opportunities that support our members and contribute to the advancement of the boating industry 
in the Maldives. 

Thank you for being part of our community, and we hope you find this edition informative and valuable. 
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The NaƟonal Hotels and Guesthouse AssociaƟon of Maldives (NHGAM), in collaboraƟon 
with Visit Maldives CorporaƟon and the Maldives AssociaƟon of Travel Agents & Tour 
Operators (MATATO), has announced the launch of the “I AM Maldives Southeast Asia 
Roadshow”, a focused trade iniƟaƟve designed to showcase Maldivian tourism offerings 
in two key Asian markets. 

The roadshow is scheduled to take place in Hong Kong on 13 April 2026 and in Kuala 
Lumpur on 15 April 2026. The iniƟaƟve will bring together the full spectrum of Maldives 
tourism stakeholders, including guesthouses, resorts, hotels, and travel agencies, with a 
total delegaƟon of over 20 companies and more than 50 industry parƟcipants. 

Across both desƟnaƟons, the event is expected to engage more than 120 travel trade 
professionals, including tour operators, travel agents, and senior industry decision-
makers, creaƟng a strong plaƞorm for networking and business development. 

According to NHGAM Vice President Ahmed Waheed, the iniƟaƟve reflects a renewed 
focus on the Southeast Asian market. He stated that the region presents significant po‐
tenƟal for Maldives tourism and that the roadshow marks a strategic effort to rebuild 
presence and foster partnerships that support long-term, sustainable growth. 

 

 

He further noted that the strong performance of key markets reinforces the importance 
of targeted engagement. In 2025, Greater China recorded 706,033 arrivals to the Mal‐
dives, marking a 12.1% increase compared to 2024 and maintaining its posiƟon as the 
leading source market. Malaysia also demonstrated strong growth, with arrivals rising by 
25.2% to 24,847 visitors. Overall, Southeast Asia contributed 72,128 visitors, repre‐
senƟng 6% growth and 3.2% of total arrivals. 

NHGAM President Abdulla Nasheed highlighted the importance of connecƟng local tour‐
ism operators with emerging markets. He noted that Hong Kong and Kuala Lumpur offer 
valuable opportuniƟes for guesthouse operators and small tourism businesses, with the 
aim of driving sustainable growth and expanding market access for local industry play‐
ers. 

Meanwhile, Ibrahim Shiury described Hong Kong and Malaysia as high-potenƟal markets 
for the Maldives, adding that the roadshow is a strategic step to strengthen visibility and 
introduce the desƟnaƟon’s diverse offerings to a broader audience. 

The “I AM Maldives Southeast Asia Roadshow” represents a broader strategic push by 
NHGAM to strengthen internaƟonal outreach in 2026. With Hong Kong and Kuala Lum‐
pur marking the beginning of this iniƟaƟve, the programme aims to deepen engagement 
in Asia’s key source markets and ensure the Maldives remains strongly posiƟoned in the 
minds of both trade partners and travellers. 



Visit Maldives CorporaƟon (VMC) held the Maldives Tourism Intelligence 
Briefing (MTIB) for the second quarter of 2026 on 21 April 2026 at Barceló 
Nasandhura, bringing together tourism industry leaders, government offi‐
cials, and key stakeholders to discuss the impact of ongoing disrupƟons in 
the Middle East air corridor and to idenƟfy coordinated response 
measures. 

The briefing focused on how the disrupƟons are affecƟng global travel 
paƩerns and the resulƟng implicaƟons for tourist arrivals to the Maldives, 
parƟcularly from major long-haul markets that depend on transit routes 
through the Middle East. ParƟcipants were provided with updated insights 
on booking paƩerns, flight route changes, and projected market demand 
to support industry-wide planning and collaboraƟon. 

Opening the session, Abdulla Ghiyas Riyaz stressed the importance of col‐
lecƟve acƟon and Ɵmely decision-making in response to the evolving situa‐
Ɵon. 

He stated, “The situaƟon we face today is serious and evolving rapidly. 
While this is a crisis, it is also an opportunity to act faster, work closer to‐
gether, and build a stronger and more resilient tourism sector. We rely on 
the industry’s feedback, coordinaƟon, and commitment to guide our re‐
sponse, because it is only through collecƟve effort that we can stabilise 
and move forward.” 

The briefing included presentaƟons from several key industry representa‐
Ɵves. Paul Pruangkarn shared insights into global travel disrupƟons and 
their impact on desƟnaƟon strategies, while Mohamed Hammad outlined 
current policy prioriƟes and regulatory consideraƟons. 

 
 
 

 
In addiƟon, Nashaya Abdul Wahid provided updates on air connecƟvity and 
operaƟonal developments, and Nasrulla Adam presented the revised tour‐
ism outlook and strategic prioriƟes for 2026. 

A stakeholder feedback session formed a key part of the briefing, allowing 
parƟcipants to contribute recommendaƟons aimed at strengthening ongo‐
ing markeƟng and operaƟonal responses. Discussions highlighted the im‐
portance of reinforcing the Maldives’ image as a safe and fully operaƟonal 
desƟnaƟon, while also diversifying focus toward premium travel segments, 
including private jet and high-yield luxury travellers. 

ParƟcipants also emphasised the need to strengthen digital markeƟng iniƟ‐
aƟves to maintain visibility in affected markets, enhance alternaƟve air 
connecƟvity opƟons, maintain close communicaƟon with travel trade part‐
ners, and ensure promoƟonal messaging remains aligned with current mar‐
ket condiƟons. 

The MTIB brought together more than 100 parƟcipants represenƟng gov‐
ernment agencies, tourism businesses, industry associaƟons, and other 
sector stakeholders. The session served as a collaboraƟve plaƞorm to coor‐
dinate immediate acƟons and strengthen industry alignment during a peri‐
od of external challenges. 

Visit Maldives CorporaƟon reaffirmed that the MTIB conƟnues to play an 
important role in facilitaƟng real-Ɵme intelligence sharing and coordinated 
response planning, helping ensure the Maldives tourism industry remains 
informed, adaptable, and resilient amid changing global market condiƟons. 
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Tatabye Tours has successfully concluded the second ediƟon of its Maldives road‐
show in India, further expanding its presence across Western India. Endorsed by 
Visit Maldives, the four-city roadshow was conducted in Ahmedabad on 31 March 
2026, Vadodara on 1 April 2026, Surat on 3 April 2026, and Pune on 4 April 2026, 
represenƟng another key step in the company’s strategic expansion within the 
Indian market. 

Following the success of its South India ediƟon, the Western India roadshow 
aƩracted strong engagement from travel trade professionals and tourism stake‐
holders, further reinforcing the Maldives’ reputaƟon as a leading luxury holiday 
desƟnaƟon among Indian travellers. 

More than 520 travel professionals parƟcipated across the four ciƟes, alongside 
representaƟves from 25 well-known Maldives resorts, significantly enhancing the 
scale and impact of the event. 

The roadshow was officially inaugurated in Ahmedabad by Aishath Azeema, 
whose parƟcipaƟon reflected the strengthening tourism and diplomaƟc relaƟons 
between the Maldives and India. 

Speaking during the opening ceremony, the High Commissioner highlighted India’s 
importance as a key tourism partner, ciƟng the strong cultural and people-to-
people connecƟons between the two countries. She also emphasised the Mal‐
dives’ conƟnued popularity for honeymoon, celebraƟon, and luxury travel seg‐
ments, while acknowledging Tatabye Tours’ contribuƟon to enhancing tourism 
collaboraƟon between both markets. 

Founded in 2014 by Roshan Jain, Tatabye Tours has grown into a leading desƟna‐
Ɵon management company specialising in premium island experiences across the 

Maldives and other desƟnaƟons. The successful compleƟon of the second road‐
show ediƟon further reflects the company’s commitment to strengthening its out‐
reach in key Indian ciƟes. 

The event brought together top Maldives resort brands and highlighted diverse 
travel offerings across leisure, luxury, weddings, and MICE segments. It also served 
as an interacƟve B2B networking plaƞorm, enabling travel agents to connect di‐
rectly with resort representaƟves, explore exclusive travel packages, and strength‐
en commercial partnerships. 

Each city recorded enthusiasƟc parƟcipaƟon through networking sessions, desƟ‐
naƟon presentaƟons, and interacƟve engagements aimed at improving product 
awareness and driving sales for the Maldives as a premium travel desƟnaƟon. 

CommenƟng on the success of the event, Roshan Jain stated, “The second ediƟon 
of our Maldives four-city roadshow, our biggest to date, has delivered a highly 
encouraging outcome. The strong response across all ciƟes reflects not only the 
strength of our partnerships but also the growing aspiraƟon among Indian travel‐
lers for luxury island experiences. This plaƞorm has enabled us to strengthen col‐
laboraƟons, build valuable connecƟons, and further posiƟon the Maldives as a 
leading premium desƟnaƟon in the market.” 

With the successful compleƟon of the Western India ediƟon, Tatabye Tours con‐
Ɵnues to strengthen its posiƟon as a key Maldives-focused desƟnaƟon manage‐
ment company in India. The iniƟaƟve also highlights the increasing significance of 
India as an important source market for Maldives tourism and the company’s con‐
Ɵnued efforts to make luxury island experiences more accessible and rewarding 
for travel trade partners. 

Photo: The Island Chief  



 
Atmosphere FoundaƟon, in partnership with Moodhu Bulhaa Dive Centre, has 
announced the opening of applicaƟons for the first intake of a new programme 
designed to sponsor 10 Maldivians annually for professional dive training. 

The iniƟaƟve aims to support youth development and increase the number of 
skilled local professionals within the Maldives’ tourism and marine sectors. As 
tourism conƟnues to play a central role in the naƟonal economy, the programme 
is intended to provide Maldivians with structured pathways into the industry, 
allowing them to build technical experƟse and develop long-term careers. 

Selected parƟcipants will receive fully funded training leading to internaƟonally 
recognised dive cerƟficaƟons. The sponsorship package includes complete pro‐
fessional training, cerƟficaƟon costs, accommodaƟon, meals, and insurance cov‐
erage. 

Applicants must be 18 years of age or older. Upon compleƟon of the pro‐
gramme, successful candidates will be required to serve within the Maldives for 
a designated period, ensuring that the skills acquired directly benefit the local 
tourism and marine industries. 

 
 

Abdul Azeez Abdul Hakeem said the iniƟaƟve reflects the foundaƟon’s commit‐
ment to creaƟng meaningful opportuniƟes for young Maldivians. 

He stated that the programme is designed to provide a clear pathway for those 
passionate about the ocean to enter the diving profession. By invesƟng in train‐
ing and development, the foundaƟon aims to equip parƟcipants with the skills 
needed for meaningful employment in an industry that is vital to the country’s 
economy, while also supporƟng long-term career growth. 

Atmosphere FoundaƟon has been acƟvely engaged in community development 
through iniƟaƟves focused on educaƟon, skills training, youth empowerment, 
and social welfare. Its programmes and partnerships are aimed at creaƟng prac‐
Ɵcal opportuniƟes that strengthen communiƟes and contribute to sustainable 
naƟonal development. 

This dive training iniƟaƟve further expands the foundaƟon’s ongoing efforts to 
support Maldivians through targeted programmes that enhance access to skills 
development, encourage professional growth, and create tangible benefits for 
individuals and the wider community. 



The Island InsƟtute of TerƟary EducaƟon (IITE) has announced the opening of appli‐
caƟons for its June 2026 intake for the Diploma in Travel and Tourism Management, 
with a 50% sponsorship on course fees available for eligible applicants. ApplicaƟons 
will remain open unƟl 25 July 2026. 

The one-year programme is delivered in English through both face-to-face and 
online classes, providing flexibility for students and working professionals to conƟn‐
ue their studies while managing their careers. 

The curriculum covers key areas of the tourism industry, including tourism mar‐
keƟng, hospitality operaƟons, desƟnaƟon management, customer service, and sus‐
tainable tourism pracƟces. The programme is designed to equip students with the 
pracƟcal knowledge and leadership skills required for supervisory and management 
posiƟons within the tourism sector. 

IITE noted that the diploma is accredited by the Maldives QualificaƟons Authority 
(MQA), ensuring recognised academic standards and quality educaƟon. 

Interested applicants may visit the IITE website, email enrollment@iite.edu.mv, or 
contact 9639992 via WhatsApp or Viber for further informaƟon. As seats are limited 
and the 50% sponsorship is available for a limited number of applicants, early appli‐
caƟons are encouraged before the closing date. 

 
 
 

 



 

 
 

The NaƟonal BoaƟng AssociaƟon of Maldives (NBAM) conƟnues to play an 
important role in supporƟng and strengthening the country’s boaƟng and 
marine tourism sector by offering a range of pracƟcal benefits to its mem‐
bers. As the representaƟve body for boaƟng stakeholders, NBAM serves as a 
unified plaƞorm that advocates for the interests of the industry, engaging 
with government authoriƟes and relevant agencies on regulatory maƩers, 
policy discussions, and operaƟonal challenges. This collecƟve representaƟon 
helps ensure that the concerns of operators are heard and addressed, con‐
tribuƟng to a more stable and supporƟve business environment. 

Membership also provides strong networking opportuniƟes within the ma‐
rine and tourism industry. Through various industry events, meeƟngs, and 
collaboraƟve plaƞorms, members are able to connect directly with resorts, 
suppliers, travel agencies, and other key partners. These interacƟons oŌen 
lead to new business opportuniƟes, partnerships, and long-term collabora‐
Ɵons that strengthen operaƟons across the sector. 

In addiƟon, NBAM acƟvely supports capacity building and professional de‐
velopment within the industry. Members benefit from training programmes, 
safety workshops, and knowledge-sharing sessions designed to improve 
operaƟonal standards and enhance skills. These iniƟaƟves help raise overall 
service quality and ensure that industry pracƟces conƟnue to align with in‐
ternaƟonal expectaƟons. 

NBAM also contributes to the visibility and promoƟon of its members 
through parƟcipaƟon in industry events and exhibiƟons, helping to show‐
case member businesses to both local and internaƟonal markets. This expo‐
sure plays an important role in strengthening brand presence and sup‐
porƟng business growth. 

One of the most recent and impacƞul developments for members is the 
introducƟon of a fuel benefit scheme. This iniƟaƟve provides direct cost 
relief by offering special fuel advantages to registered members, helping to 
reduce one of the highest operaƟonal expenses in the boaƟng sector. Given 
the Maldives’ reliance on marine transport and excursions, this benefit is 
expected to significantly support operaƟonal efficiency, improve cost man‐
agement, and enhance overall compeƟƟveness for member businesses. 

Through these combined benefits, NBAM conƟnues to demonstrate its 
commitment to supporƟng the growth and sustainability of the boaƟng 
industry in the Maldives. The associaƟon remains focused on creaƟng 
meaningful value for its members while contribuƟng to the long-term de‐
velopment of the sector. 



 
 

 

 

The NaƟonal BoaƟng AssociaƟon of Maldives (NBAM) met with the Minister of Tourism and 
Civil AviaƟon, Ibrahim Ameen, on 27 April 2026 following his recent appointment, to discuss 
key challenges facing the safari boaƟng industry and explore pracƟcal soluƟons for the sec‐
tor’s long-standing concerns. 

During the meeƟng, Minister Ameen reaffirmed the Ministry’s role in regulaƟng and facili‐
taƟng the tourism industry while expressing his commitment to engaging closely with stake‐
holders and addressing industry issues within the legal framework. Industry representaƟves 
highlighted several persistent operaƟonal and regulatory challenges that conƟnue to affect 
safari boat operators across the Maldives. 

One of the major concerns raised was the urgent need for a dedicated safe harbor for safari 
vessels. Stakeholders noted that congesƟon at Hulhumalé jeƩy, combined with the presence 
of unregistered and abandoned vessels, has created significant logisƟcal and safety challeng‐
es for operators. Discussions also focused on the proposed development of Dhiyaneru Falhu 
as a possible long-term soluƟon, with the Minister idenƟfying the project as one of the gov‐
ernment’s priority iniƟaƟves, potenƟally through private sector investment and public-
private collaboraƟon. 

AddiƟonal concerns included difficulƟes related to liquor collecƟon procedures, regulatory 
inconsistencies, dinghy licensing requirements, limited promoƟonal support for the safari 
boaƟng segment, and the classificaƟon of safari vessels under the same regulatory category 
as resorts despite operaƟng under different business models. RepresentaƟves also empha‐
sized the lack of sector representaƟon in tourism promoƟonal planning and advisory struc‐
tures in recent years. 

Minister Ameen acknowledged many of the issues raised and assured stake‐
holders that several maƩers, parƟcularly liquor regulaƟons and harbor con‐
gesƟon, would be reviewed personally. He further noted upcoming changes 
to the Visit Maldives CorporaƟon framework aimed at ensuring broader 
industry representaƟon and stakeholder parƟcipaƟon. 

The meeƟng marked an important step toward renewed dialogue between 
the government and the boaƟng industry, reflecƟng a shared commitment 
to strengthening the safari boaƟng sector through improved infrastructure, 
clearer regulaƟons, and stronger collaboraƟon between authoriƟes and 
industry stakeholders. 



 
 

 

The NaƟonal BoaƟng AssociaƟon of Maldives (NBAM) held its 4th ExecuƟve 
Board MeeƟng for the 2025–2027 term on 26 April 2026, bringing together 
Board members to review ongoing iniƟaƟves, membership engagement strate‐
gies, and industry development opportuniƟes. 

A key outcome of the meeƟng was the unanimous approval of NBAM’s endorse‐
ment of TechEng Expo 2026, scheduled to take place from 6–8 October 2026 in 
Hulhumalé. The AssociaƟon agreed to provide a formal endorsement, permit the 
use of the NBAM logo in event materials, and support promoƟonal efforts 
through its communicaƟon channels. 

The Board also discussed regulatory maƩers concerning the registraƟon of the 
ExecuƟve CommiƩee with the Ministry of Youth, emphasizing the importance of 
compleƟng the required documentaƟon to ensure compliance and facilitate the 
approval of the AssociaƟon’s annual reporƟng requirements. 

Membership growth and engagement remained a central focus of the discus‐
sions. Board members highlighted the need to strengthen connecƟons with ex‐
isƟng members while aƩracƟng new parƟcipants to the AssociaƟon. Several iniƟ‐
aƟves were proposed, including informal networking sessions, quarterly engage‐
ment forums, and enhanced outreach acƟviƟes aimed at increasing visibility and 
industry parƟcipaƟon. 

The Board further explored opportuniƟes for advocacy and collaboraƟon within 

the tourism and mariƟme sectors, including potenƟal partnerships that could 
support the AssociaƟon’s operaƟonal and industry development objecƟves. 

An update was also provided on the upcoming BoaƟng Awards iniƟaƟve, with 
further discussions planned to finalize outstanding arrangements. 

In addiƟon, members were informed of a new fuel benefit being negoƟated ex‐
clusively for NBAM members. The iniƟaƟve is expected to provide members with 
access to preferenƟal fuel pricing and improved supply arrangements, further 
strengthening the value of NBAM membership. 

The meeƟng concluded with discussions on industry representaƟon and the As‐
sociaƟon’s parƟcipaƟon in naƟonal-level business forums, reaffirming NBAM’s 
commitment to advocaƟng for the interests of the boaƟng industry and sup‐
porƟng the sustainable growth of the sector. 

NBAM remains dedicated to enhancing member value, promoƟng industry col‐
laboraƟon, and advancing the interests of the Maldives’ boaƟng community 
through acƟve engagement and strategic partnerships. 
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